
Sinclair Broadcast Group's recent actions have 
already cause me to stop going to various 
businesses who have been (I hope corrrectly) listed 
as supporting the swift boat mudslingers program to 
be aired.  

I also intend to follow up on this by seeing who like 
Burger King have withdrawn advertising support of 
the program.

While I recognize the ambiguities and complexities 
of FCC's role in political activities, I nonetheless am 
certain that the context of this propoganda effort is 
qualitatively and quantitatively different than 
Moore's propoganda venue.


